
SEO CHECKLIST 2017: 40-STEP 
ON PAGE SEO CHECKLIST 

When optimizing your website to increase traffic, it helps to have an SEO 

checklist or plan to follow in order to get the most out of your time and effort. That’s 

why I’ve to put together this detailed SEO Checklist updated for 2017 with SEO best 

practices that help increase search engine rankings for targeted keywords. 

It’s actually more of a blueprint which you’ll find helpful whether you’re starting a new 

website or optimizing an existing one. 

It also doubles as an SEO audit checklist–it’ll show you how to benchmark your 

current results in order to monitor search engine ranking improvements moving 

forward. 

At the end, I also share a list of the top guides, resources and SEO tools to make 

your job easier and help you improve your SEO knowledge. 

Before I dive into the checklist, here are 3 SEO insights for 2017 that you HAVE to 

pay attention to: 

 Mobile is more important than ever, and mobile searches have now 

surpassed desktop searches. Your website has to be not just mobile-friendly 

but fully mobile-responsive. Build your website for mobile first, desktop 

second. Yes, you read correctly. 

 Take advantage of video. Video is more engaging than simple text, and if 

you don’t incorporate video into your marketing strategy–whether B2B or 

B2C–you’ll fall behind. Ignore the power of video at your own peril. 



 Website content and social content will become one. With search engines 

giving social media more and more real estate on search engine ranking 

pages, it won’t be long before website content & social media content is one 

and the same. You’ll be able to have social media posts rank for keywords 

much like your website pages would. Indexability will be more of an even 

playing field across all platforms. 

That said, let’s dive into the SEO checklist. 

SEO CHECKLIST 2017 

One thing that needs to be mentioned before we dive into the details of website 

optimization is that on-page optimization tasks produce diminishing returns. In 

other words, you’ll benefit greatly from fixing the easy and obvious mistakes early on, 

but as you start to tackle the more technical and less obvious problems, you won’t 

get as much benefit from doing so. 

With that in mind, remember to take a step back and ask yourself if your time could 

be better spent elsewhere, rather than fixing every single on-page error found on 

your website. Do as much as you can on your own and get help for the rest. Without 

further delay, here’s the Ultimate SEO Checklist for 2017. 

INITIAL SETUP & BENCHMARKING 



 

1. Google Analytics: Setup Google Analytics and add your tracking code to your 

website in order to start measuring website traffic and other important metrics.  For 

instructions on how to install your tracking code and set up some basic goals and 

traffic reports, use this setup page and the Google Analytics Training Academy. 

Some alternatives to GA include Clicky, KISSmetrics, and Piwik. 

2. Google Webmaster Tools: Add your website to GWT in order to keep tabs on 

search queries, crawl errors, security issues and more. To learn more, read this 

helpful guide. 

3. Sitemap: Create an XML sitemap and submit it to Google Webmaster Tools. 

4. Robots.txt. Create a Robots.txt file. 

5. WordPress SEO plugin: Upload and install the WordPress SEO by YOAST 

plugin. To learn how to use this plugin at its full potential, read this detailed guide. 

An alternative to WordPress SEO by YOAST is the All-in-one SEO pack plugin. 



6. Page load speed: Run your website through Pingdom’s Speed test tool. Use 

this as a benchmark to gauge your page load  speeds again after optimization is 

complete. 

7. Website audit: Run your website through Hubspot’s marketing grader to see 

where your website stands before beginning optimization. Download the results and 

keep them for future reference. 

Once you’ve done all of the above, you’re going to want to take a ‘snapshot’ of your 

current SEO lead generation efforts. 

For example, you’ll want to create a spreadsheet so that you can calculate the 

following metrics every month: 

 Total Unique visitors (users) 

 Visitor-to-lead conversion rate (%) 

 Lead-to-Customer conversion rate (%) 

While this is maybe outside the scope of the traditional SEO checklist you’re used to 

seeing, it’s important to note that these metrics are what make or break a business, 

and nailing down a reference point before you start optimizing your website is crucial 

for monitoring improvement. 

Calculate these key metrics every month, and you’ll know whether or not your efforts 

are paying off. 

If they aren’t, maybe the keywords you’re focusing on are too competitive or your site 

structure & on page SEO needs work. 



Don’t skip this step. Making decisions without data is a surefire way to lose the 

SEO game. 

Once you’re done the initial benchmark phase, it’s time to find keywords. 

Recommended tool: Google Analytics is the perfect tool to use for tracking & 

measuring your progress with SEO. It’s easy to get started, and is used by most 

SEOs. Click here to learn more about setting up Google Analytics. 

KEYWORD DISCOVERY (MODERN DAY KEYWORD 
RESEARCH) 

 

8. Develop buyer personas: Think of who your ideal client is. What are their 

problems and challenges? What solutions do they need? What is your target market 

searching for? Answering these questions and more will greatly improve 

your website conversion rate and SEO. Develop a snapshot of your ideal 

client and figure out what kind of content should be created to attract them. This step 

is crucial and helps build a solid foundation for generating traffic. 

Couple this with old-fashioned keyword research, and you have a winning 

combination. This topic could have its own 10,000-word resource alone, so we 



suggest you take a look at Ellie Mirman‘s post over at Hubspot that provides a free 

buyer persona template you can use to get started. 

9. Browse related searches: Once you’re aware of what your ideal clients are 

searching for, head over to Google and enter some keywords and key-phrases into 

the search box without pressing “Enter”. Use the related suggestions that come up, 

as well as those at the bottom of the search results to build out your keyword list. 

10. Expand your keyword list: Use automated tools such as the Google Keyword 

Planner to find even more keyword phrases that might be worth targeting. See the 

end of this article for more free and paid keyword tool options. 

11. Narrow down your keyword list: Once you have a long list of possible 

keywords & phrases, sift through them using a competition tool and eliminate 

overly competitive keywords that aren’t worth pursuing. 

12. Choose target keywords:. Once you’ve filtered out the irrelevant and overly 

competitive keywords, it should be easier to choose keywords in line with what your 

ideal clients are searching for—keywords that you actually have a chance to rank for. 

These chosen keywords or key-phrases will be the centerpieces of your content; 

they will be used to provide answers to your visitors’ questions as well as to position 

you as an authority who can help them if they need even more. 

What would an SEO checklist be without instructions on how to create content? 

Now that your initial benchmarking is done and you’ve chosen your target keywords, 

it’s time to focus on creating quality content that serves your audience. 

 



CONTENT 

13. Create an editorial calendar: Using your new found keywords and buyer 

personas, read this post on creating an editorial calendar by Michele Linn to help 

you keep your content marketing campaign effective and organized. 

14. Use trends to find new compelling topics: Use Google Trends to stay up to 

date with trends related to your business in order to find new content ideas, modify 

existing content, and better understand what your ideal clients are searching for. 

15. Use a blog title generator: Use this blog title generator to come up with 

compelling blog titles for your various content topics. 

16. Vary the medium: Once your content is ready, consider varying its medium by 

making it available in audio, video, Powerpoint, pdf, etc. 

17. Syndicate: Use content syndication to get your content into the hands of many 

more people and seen by the eyes of many more viewers. Read this article on 

content syndication. 

18. Re-purpose: Use old content to your advantage by creating follow-up posts, 

making updates, putting a spin on your stories or even combining two relevant 

pieces in order to make a more useful resource. 

Now that you’ve wrapped your head around creating content, you have to make your 

content work for you by optimizing it for the keywords you found earlier. 

Recommended tool: Coschedule is a must if you’re planning on implementing a 

content marketing strategy for your business. It helps you save time, stay organized, 



and better promote your content. Click here for a 14-day risk free trial of 

Coschedule. 

Think of this next section as your on page SEO checklist. 

ON PAGE SEO CHECKLIST 

 

19. Title tags: Write a unique title tag for every page and post. Use the keywords or 

key phrases found in the keyword discovery part of the checklist. Limit title tag length 

to 60 characters. Consider appending your brand or company name at the end of 

your title tag to increase brand awareness. 

20. Meta descriptions: Again, using your chosen keywords and phrases, write a 

short description describing your page or post. Keep it under 155 characters, and 

make it enticing so that viewers will click through from the search engine results 

page to your content. A short call-to-action, such as “click here” or “read more” often 

helps. 

21. Permalink structure: It’s best to include your keyword, phrase, or a variation of 

it in the URL of your page whenever possible. 



22. Headings: Proper use of headings tags lets search engines know what your 

webpage is about. Be sure to include at least one H1 tag related to your topic, and 

use the other heading styles (H2, H3, etc.) if it makes sense to do so. 

23. Images: Include at least one image in your content, and use your keyword or its 

variation as the alt tag. It can also be beneficial to name the file of your image as 

your keyword or phrase before uploading. 

24. Content & length: Aim for content over 500 words, and ideally closer to the 

1000-word range. However, if you can say what you need to say in 400 words, then 

stick with that. Don’t force your content and fill it with fluff. Quality is always better 

than quantity. 

25. Semantics: Don’t always repeat the same keyword over and over. Be sure to 

sprinkle synonyms and variations throughout your content to give search engines a 

better idea of what your content is about. This will also help you avoid getting 

Google-slapped for over-optimization. 

26. Site structure: Make sure each piece of content on your website is accessible in 

no more than 3 clicks from your homepage. Simply put, take a look at your site 

structure and make sure everything is easily accessible. If you can’t get to a page 

with 3 clicks, consider modifying your site navigation. 

27. Internal linking: Use internal links in your articles to send people to other 

relevant pieces of content on your website. For more on this topic, read the Moz 

post on internal links. 



28. Linking out to relevant resources: Use external links when referencing another 

piece of content on the web, and be sure to use relevant anchor text when linking 

out. For more on external links, read the Moz external link guide. 

Now that your on page seo is on point, you’re going to want to boost your efforts by 

acquiring some quality backlinks that show search engines your content is reputable 

& educational. 

Recommended tool: The WordPress SEO plugin by Yoast is the go-to on-page 

SEO plugin. It’s simple to use, and is all you need to make sure your on site SEO is 

optimized. 

OFF-PAGE OPTIMIZATION 

 

29. Competitor link profile analysis: When looking for new backlinks, look at your 

competitors and see where they’re getting their links. Use the Moz competitive link 

analysis guide. 

30. Create a link opportunity worksheet: Once you’ve figured out where your 

competitors are getting their links from, create a spreadsheet for them along with any 

other link opportunities so you can begin to acquire relevant backlinks for your 

content. 



31. Create an email outreach script: Now that you know where you plan on 

acquiring links, create an email script that you can easily modify and send to authors 

and webmasters in order to ask them if obtaining a backlink is at all possible. 

32. Identify key influencers: Use Google search and social media to find 

influencers in your niche or industry that you can create relationships with. Leverage 

their networks to increase your reach and grow your audience. 

33. Search for existing non-linked content: Search for content written about you 

or your business that doesn’t currently have a link back to your website or blog. 

Contact the owner or author of the piece and ask them to kindly link back to you if 

possible. 

34. Take part in discussions: Search for forums and discussion boards on topics 

related to your industry or business and partake in conversation. Answer whatever 

questions you can with quality responses, and mention your website if it can help 

those looking for solutions. For more on forum marketing, read this How to Engage 

in Online Forums post by Jason Falls. 

35. Disavow harmful links: Simply put, disavow links that are hurting your 

rankings.Read this post by Neil Patel on the Disavow Tool. 

36. Anchor text: Look at your own backlink profile and see if you can reach out to 

authors or webmasters and have them change the anchor link text linking to your 

content to something more appropriate. Be careful with your anchor text distribution 

though. Read the post Anchor Text and Avoiding Over Optimization by Geoff 

Kenyon. 



37. Relevancy: View your existing backlinks to see if they link to appropriate pages 

on your website. Maybe they link to older content that is now irrelevant, or perhaps 

you’ve created a newer piece of content that is a tad more helpful. Reach out to the 

source and ask them to make the necessary changes. 

That should be all you need to improve your off-page SEO. Building links is a very 

manual process, but it can’t be neglected. Links won’t build themselves unless you 

have truly epic content, which–let’s face it–only happens once in awhile. 

The next step is to boost your efforts with social signals. 

Recommended tool: Moz, the leader in everything SEO, has a suite of tools geared 

towards helping you maximize your off-page SEO efforts. To learn more about Moz 

and their powerful tool suite, click here. 

SOCIAL SIGNALS 

 



38. Create relevant profiles: Think of which social media channels your ideal 

clients or customers are hanging out on and focus your efforts on those networks. 

Read theSMM101 blog post by Albert Costill for more information. 

39. Setup social monitoring: Monitor social media networks in order to keep tabs 

on when people are searching for your company or brand name, as well as products, 

services, and any other relevant information. Read this post on the most popular 

social monitoring tools by Pam Dyer. 

40. Setup a Social Media calendar: Use one of the many available tools for Social 

Media scheduling and setup a queue of posts for a given time period. 

41. Follow influencers & relevant social media accounts: Research the biggest 

players in your market and engage with them on social networks to create 

relationships which can help increase your audience and reach. 

That should get you started and collecting your first social signals. Don’t forget to 

manually reach out to influencers & people you mention in your content and let them 

know about the content you publish. Ask them to share your content if they enjoy it. 

A few emails or direct messages can go a long way in getting your content shared. 

Recommended tool: Coschedule is a great tool for setting up your social media 

calendar and staying on top of all your social media efforts. Schedule, monitor, and 

promote your content via social media with Coschedule. Click here for a 14-day 

risk free trial. 

And that–in a nutshell–is the ultimate SEO checklist for 2017! 



But to go over and above, here’s an extensive list of resources to make your job 

even easier! 

Must-Read SEO Guides & Resources 

The Beginner’s Guide to Online Marketing 

The Beginner’s Guide to SEO  

The Advanced Guide to SEO  

The Advanced Guide to Content Marketing 

The Advanced Guide to Link Building 

The Complete Guide to Building Your Audience 

Why Content Marketing is the New SEO 

POPULAR SEO WEBSITES 

Search Engine Land 

Moz 

SEOBook 

Search Engine Journal 

Kaiser The Sage 

USEFUL WORDPRESS PLUGINS & TOOLS FOR SEO 

Ahrefs 



All in One SEO Pack 

Anchor Text Over Optimization Tool 

Bing Webmaster Tools 

Buzzstream 

Domain Hunter Plus 

GetListed 

Google Analytics 

Google Page Speed Insights 

Google Snippet Optimization 

Google Webmaster Tools 

Google XML Sitemaps 

Internet Marketing Ninja SEO Tools 

Linkstant 

Majestic SEO 

Moz Bar 

Open Site Explorer 

Pingdom’s Website Speed Tool 



Piwik Analytics 

Rank Checker for Firefox 

Robots.txt Analyzer 

Screaming Frog 

Searchmetrics Visibility Charts 

SEER Toolbox 

SEO Friendly Images 

SEO Quake 

SEO Toolbar 

SEO Tools for Excel 

Similar Page Checker 

Simple URLs 

Sitemap Generator 

Wayback Machine 

Whitespark Local Citation Finder 

WordPress SEO by Yoast 

WP Super Cache 



W3 Total Cache 

Xenu Link Sleuth 

POPULAR KEYWORD RESEARCH & CONTENT 
RESOURCES 

Content Strategy Generator Tool 

Copyspace 

Easel.ly 

Google Keyword Planner 

Google Public Data 

Google Trends 

Infogr.am 

KeywordEye 

Keywordspy 

Longtail Pro 

MyBlogGuest 

nTopic 

Piktochart 

SEMRush 



Ubersuggest 

Wordstream 

Free Keyword Tools 

Word Doc to HTML 

POPULAR SOCIAL MEDIA MONITORING TOOLS 

Buffer 

Circle Count 

Followerwonk 

Keyword Eye 

KnowEm 

RowFeeder 

SharedCount 

Social Authority 

Social Crawlytics 

Social Mention 

 


